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Donning the requisite cow-
boy hats to cut the ribbon open-
ingtheirnewU.S.headquarters,
leaders of Agen, France-based
Fonroche Lighting welcomed
visitors to the solar streetlight
company’s new U.S. headquar-
ters in Fort Worth on Wednes-
day.

Despite sporting chapeaux
from the 19th century, the com-
pany leaders say they are any-
thing but old fashioned. Fon-
roche is the global leader in au-
tonomous solar streetlights
aiming to lower energy costs by

eliminating the need for grid
connections. The city of Fort
Worth has recently invested
millions of federal dollars into
solar light installations.

“If Thomas Edison came
back today, he’d say, ‘Hey, look,
you’re doing things the same
waywe did100 years ago,’ ” said
HocineBenaoum,CEOforFon-
roche Lighting America. The
company expanded to the U.S.
in 2019, opening a U.S. head-
quarters first in Boston before
relocating to Fort Worth in
2023.

Fort Worth was the right
choice, said Laurent Lubrano,
CEO and co-founder of the
company, who was in town for
the grand opening of the new
20,088-square-footspacewith-
in Empire Holdings’ 12.14-acre

master-planned Campus In-
dustrial Park development at
2224 SELoop 820 in southeast
FortWorth.

“It was the right place to be
logistically,” he said. “But it was
also right because of the wel-
comewegothere.”

Benaoum said Fort Worth
leaders quickly embraced the
company’s vision to reshape ur-
ban infrastructure with renew-
ableenergysolutions.

“They got it,” he said. “They
had the right attitude.We knew
wewantedtoworkwiththem.”

Benaoum was also sold on
thework ethic of the employees
inFortWorth.

“It’s been a great experience
forus,”hesaid.Thecompanyex-
pects to have about 30 employ-
eesbytheendof theyear intheir

newfacilityandisalreadythink-
ingaboutexpansion.

Fonroche Lighting America
has its solar-powered street-
lights installed in more than
1,000 municipalities across 43
states and is making inroads
around the state and the coun-
try, said Benaoum. Unlike con-
ventional streetlights, the com-
pany’s solar lighting solutions
don’t require trenches, cables or
electrical connections. The
lights are also less expensive to
maintain than conventional
lighting,hesaid.

“That makes them very at-
tractive tocompanies, cities and
other groups installing infra-
structure,”Benaoumsaid.

On display outside the new
building are examples of cur-
rent street lightingsystemswith

nearby examples of Fonroche
Lightingproducts.

“It’s very easy to see the dif-
ference, but still it takes time to
changethewaythingshavebeen
doneforover100years,”hesaid.

Likemany of Empire’s ware-
houses, the new headquarters
features modern amenities of
Class A office space along with
warehouse space and custom-
izedelements forFonroche’sen-
gineering, sales and production
departments.

“Our priority is building
spaces that fuel tenant success,”
said Bowie Holland, president
of Empire Holdings. Benaoum
said the company knew they
had to have a place where em-
ployeeswantedtobeatworkev-
eryday.

“Youcan’t justputpeople ina

barren warehouse now with
nothing else. That doesn’t work
anymore. Youhave to give them
a place to be proud of, a place
theywant to come to every day,”
saidBenaoum.

Fonroche Lighting was
founded in 2011 and opened in
the U.S. in 2019. In 2023, the
company partnered with its
home city of Agen to install
6,000 commercial solar street-
lights by 2026, the largest de-
ployment of solar streetlight
systems in Europe. Several of
thecompany’sstreetlightsareor
will soon be installed in Fort
Worth.

Fort Worth Report is a non-
partisan, nonprofit news source
dedicated to providing free, fair
and local reporting for our com-
munity.

Solar streetlight maker opens U.S. HQ
FORTWORTH

France-based fi�rm
aims to lower energy
costs, and not tap grid

By BOB FRANCIS
fortworthreport.org

Super Bowl LIX is two
weeks away, but the fanfare
around ads for the league
championship game is in full
throttle.

Bud Light teased a com-
mercial on Thursday starring
Grapevine-raised singer Post
Malone and comedian Shane
Gillis.

In a 24-second clip posted
to Bud Light’s X account, Ma-
lone and Gillis stand on a
porch holding some beers.

“Come on! Let us in!” the
duo pleads with a security
camera. Gillis then gets a text
thatMalone reads. “Oh, they’re
out back,”Malone says. He and
Gillis then head in that direc-
tion.

Malone’s Super Bowl com-
mercial debutwaswith theAn-
heuser-Busch brand in 2020.

He told People then, “I f---
ing love Bud Light so much.
I’ve been drinking it since the
legal age of 21,” also saying, “I
never thought I’d be in a com-
mercial, but I guess people
wanted me to be in a commer-
cial, so I’ll be in a commercial.”

Bud Light has had a tumul-
tuous few years. The brand suf-
fered a drop in sales after a
2023 sponsored post from
transgender influencer Dylan
Mulvaney led some conserva-
tives to boycott its drinks.
Some LGBTQ advocates were
also critical of Bud Light, say-
ing it caved to political pres-
sure instead of standing with
their community.

In a return to a safe strategy,

the brand tappedMalone, Pey-
ton Manning and the so-called
Bud Light Genie for a Super
Bowl ad last February. Its woes
continued, however, as it fell to
third place in U.S. beer sales
last summer andwas supplant-
ed by Michelob Ultra as the
No. 1 tap beer in America in
November.

In the comment section for
Thursday’s X post, users
seemed to approve of the latest
ad.

“I’d let them in if they
showed up at my door! Let’s
party,” one account wrote.

“Yay now I have a reason to
watch the #SuperBowl,” anoth-
er said, echoing a common re-
frain that some viewers enjoy
the commercialsmore than the
actual sporting event.

Malone will also come to
New Orleans, where this year’s
Super Bowl is taking place, to
perform a free show sponsored
by Bud Light on Feb. 7, two
days before the big game.

Bud Light teases
Post Malone ad
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Post Malonewill be in Bud
Light’s Super Bowl LIX ad
with comedian Shane Gillis.
Malone has said that he’s
been drinking Bud Light
since he was of legal age.

A Dallas police officer, pro-
moted just a day earlier,was ar-
rested Saturday and is facing a
public intoxication charge, po-
lice said.

Sr. Cpl. Issac Burton was
placed on administrative leave
pending the outcome of an in-
ternal affairs investigation, ac-
cording toanews release.

Itwasnot immediately clear
whether Burton had an attor-
ney.

A police spokesperson de-
clined to provide additional in-
formation about the arrest, in-
cluding the timeand location.

“What’s in the release is all
the information currently

available,” Corbin Rubinson,
thepolice spokesperson, said in
a statement.

Under theTexasPenalCode,
a person can be charged with
public intoxication if they ap-
pear in a public placewhile “in-
toxicated to the degree that the
person may endanger the per-
sonoranother.”

Burton joined the police de-
partment inJuly2019and isas-
signed to the community oper-
ationsdivision.

Hours before his arrest,
Burton was one of more than
170 officers promoted within
thedepartmentduringaFriday
ceremony at Concord Church.
Hewaspromoted toSr.Cpl.

StaffWriterKelliSmithcon-
tributed to this report.

Officer arrested one
day after promotion
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Fort Worth’s past, present and future
can all be seen along the roughly 8 mile
stretchofBondsRanchRoad.

The nearly 30-year-old span in far
northFortWorth isawashinrollinggreen
pastures cut up by railroad tracks and
pockmarked with an ever-growing num-
ber of housing and commercial develop-
ments.

Angus and Herefords graze in fields
next to large manor homes on 1-acre lots.
Gas well pads sit next to stacked subdivi-
sions where residents are in spitting dis-
tance fromtheirneighbors.

The two-lane country roads that used
to connect farmers to markets now con-
nect students toclassroomsandcommut-
ers to jobs as 59 people per day move to
FortWorth, one of the fastest growingbig
cities in thenation.

Roughly 4,500 homes and apartment
units are in the pipeline for Bonds Ranch
Road.

A new Kroger Marketplace at the in-
tersection of U.S. 287 will bring much
needed amenities to an area where gro-
cery runs are at themercy of freeway traf-
ficandfreight trainschedules.

Some residents fear the new develop-
ment is ruining the quiet country lifestyle
that attracted them to the area in the first
place, while others have resigned them-
selves to the idea thatFortWorth’sgrowth
will eventually envelop the prairies that
nurturedthecity’s cowboyheritage.

What’s coming?
The two biggest developments are on

thewesternedgeof thecorridor.
The Rio Claro development will bring

1,914 homes southeast of the intersection
of Bonds Ranch Road and Morris Dido
NewarkRoad.

Across the street from Rio Claro, Dal-
las-based Centurion American Develop-
ment Group plans to build 1,100 homes
across 836 acres. The developer inked a
dealwithTarrantCounty inApril 2024 to
setupaspecial taxingdistrict to fundcon-
structionof streets, sewersandsidewalks.

On the east endofBondsRanchRoad,
Inspire homes plans 196 single-family

homes just west of the Harmon Road
roundabout. The homes will be rentals
and are expected to be ready formove-ins
this year, according to the project’s web-
site.

Pulte Homes is building 151 single-
family homes at the intersection ofBonds
Ranch andWillow Springs roads. They’ll
range in size from 1,900 to 3,800 square
feet, and range inprice from$408,000to
$534,000,according to thedeveloper.

TheFortWorthCityCouncil approved
a rezoning in May for a 400-unit apart-
ment complex just east of the intersection
of Bonds Ranch Road andU.S. 287. That
complex will also include ground floor
commercial space similar to the develop-
ments near the Tom Thumb and Target
storesonWestSeventhStreet.

On the southeast corner of Bonds
Ranch and Blue Mound roads, Dallas-
based developer HPI is building 193 sin-
gle-family rental homes and 636 apart-
ments.

Proximity to jobs and good schools
makes the area around Bonds Ranch
Road attractive for developers, said Matt
Mildren,apartneratPMBCapital Invest-
ments, theDallas-based companybehind
theRioClarodevelopment.

The recently opened Eagle Mountain
High School at 3451 Bonds Ranch Road
and the proximity to Eagle Mountain
Lake are also amenities thatmake the ar-
ea a draw for both development and new
residents,hesaid.

Crammingpeople in?
Kelly Bushway has lived in the Fossil

CreekEstates neighborhoodnearWagley
RobertsonandBondsRanch roads for six
years.

Part of what attracted her to the area
were the large lots and the rural lifestyle.
Developers toldherneighbors that thear-
eawouldstaythatwaybecauseofthechal-
lenges of building subdivisions along a
two-lane country road bounded by rail-
roadcrossings.

“WhenI thinkofFortWorth, I thinkof
the Stockyards. I think of peoplewho ride
horsesandlivetheir livesoutdoors,”Bush-
way said. “Now they’re making it just like

Dallas and trying to cram in asmanypeo-
pleaspossible.”

Bonds Ranch Road is already over-
matched when it comes to flooding and
traffic. Cars regularly back up onto U.S.
287 during evening rush hour, and a sec-
tion between that freeway and BNSF
Railway floodsduringheavyrain.

‘That’s theway it is’
The actual Bonds Ranch — for which

the road is named — has been around
since1933.NoconanativeandWorldWar
I veteran Bob “P.R.” Bonds bought 5,000
acres near Saginaw. With the help of
ranch manager Pete Burnett, he built a
business into an empire that has pastures
in26Texascountiesand13states.

Current owner and general manager
Pete Bonds is the second generation to
run the ranch. It’s gotten harder to man-
age as FortWorth’s growth has crept ever
closer tohispastures,hesaid.

Cowboysused tobeable tomove cattle
across the country roads without an es-
cort. Now they need a Tarrant County
sheriff to come out and manage traffic,
Bondssaid.

While theranchhashadconcernswith
nearby residents lighting fireworks next
totheir fields,Bondssaidthat’ssomething
the city of Fort Worth can control with
betterenforcement.

Hesaid theencroachment is justanat-
uralpartofFortWorth’sgrowth.

“The land’s got to go to thehighest and
best use, and people are a better use of
land than cattle,” Bonds said. “As long as
Texas remains popular, people are going
tokeepcoming.”

FortWorth isdoingagood jobofkeep-
ing the cowboy culture alive in the Stock-
yards, but even there you don’t see cow-
boysanymore—only tourists,hesaid.

Theremaybe a timewhen there isn’t a
Bonds Ranch on Bonds Ranch Road, but
Bonds said his family can easily take the
money fromselling the land andgo ranch
elsewhere.

“We’ve all moved, and we’ve all
changed, and it’s just amatter of econom-
ics,”hesaid. “Youmaynot love it,but that’s
theway it is.”
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Pete Bonds, owner and General Manager of Bonds Ranch, is the second generation to run the ranch. It’s gotten
harder to manage as Fort Worth’s growth has crept ever closer to his pastures, he says.

‘Just like Dallas’
Many worry that new development threatens rustic charm
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